Park Silly Sunday Market — Community Impact Report 2016:
Sales Tax Data —as per Utah Tax Commission, dated 9/26/2016:

2012 Park Silly Sunday Market Vendors paid $44,179 in sales tax
2013 Park Silly Sunday Market Vendors paid $57,939 in sales tax
2014 Park Silly Sunday Market Vendors paid $72,101 in sales tax
2015 Park Silly Sunday Market Vendors paid $86,942 in sales tax
2016 Park Silly Sunday Market Vendors paid - YTD final total available after tax deadlines

Yearly PSSM Attendance:

2011

Non Utah Residents: 30,318
Utah Residents (not including Park City residents) 44,871
Park City Residents 46,083
Total 121,272
2012

Non Utah Residents: 31,879
Utah Residents (not including Park City residents) 55,630
Park City Residents 45,034
Total 132,453
2013

Non Utah Residents: 36,865
Utah Residents (not including Park City residents) 58,369
Park City Residents 58,371
Total Season Total 153,605
2014

Non Utah Residents: 53,460
Utah Residents (not including Park City residents) 68,040
Park City Residents 40,500
Total Season Total 162,000
2015

Non Utah Residents: 64,120
Utah Residents (not including Park City residents) 67,892
Park City Residents 56,577
Total Season Total 188,589
2016

Non Utah Residents 66,640
Utah Residents (non including Park City residents) 80,360
Park City Residents 49,000

Total Season Total 196,000



Park Silly Sunday Market Attendees — Survey Results
Surveys performed every Sunday during market
Survey data consists of an average of 120-150 people per market day

60% of PSSM attendees have been to the Market 2 or more times

77% of PSSM attendees come in a group of 2 or larger

Transportation Break Down: 20% walk, 11% bike, 10% bus, 59% car

35% of attendees came to Park City Main Street with the Main Purpose of attending the Park
Silly Sunday Market while another 33% came to see everything on Main Street, including PSSM,
restaurants and entertainment.

51% of attendees in Park City as part of a day trip

49% of attendees said they were visiting for 1 or more nights.

Park Silly Sunday Market — Community Statistics

Promotes Sustainability Awareness, Environmental Awareness, Non-Profit Awareness & Community
Partnerships

The Park Silly Sunday Market has practiced Zero Waste from its inception. Over the course of 10 years
we have produced outstanding results.

2014 PSSM attendance of over 162,000

e 7,345 Ibs of trash recycled
e 840 Ibs of trash to the landfill
e 89% diversion rate

2015 PSSM attendance of over 188,000

e 16,580 Ibs of trash recycled
e 2,200 lbs of trash to the landfill
e 84% diversion rate

2016 PSSM attendance of over 196,000

e 25,520 Ibs of trash recycled
e 4,150 |bs of trash to the landfill
e 87% diversion rate

*Note — for 2015 & 2016 we included glass in our weights. This has always been recycled, but never weighed.

Each year, Park Silly donates free booth space weekly. In 2016, 308 free booth spaces were used,
representing booth value of over $46,200. (308 x avg booth space $150 = $46,200)

140 Free Booths given to Farmers
14 Free Booths given to Historic Main Street Merchants
14 Free Booths given to Park City Performing Artist Association
112 Free Booths given to non-profits, sustainable issue groups and kids activities
14 Free Booths given to Featured Artists
14 Free Booths given to Featured Chefs




308 Free Booths Total

Businesses that have been incubated from Park Silly: (there are plenty more!)

e Sammy’s Bistro

e Soul Poles

e Spencer’s BBQ (has full time catering business)

e Boom Dog Creations (Featured in Mountain Express Magazine, SLC Tribune)
e Elizabeth Plumb Jewelry (now featured in the Sundance Catalog)
e  Whimsy (has existing store front & participates in PSSM)

e Livin Life PC (has existing store front & participates in PSSM)

e Melty Way (opened 3 locations in SLC)

e In a Flash (jewelry now featured in Park City Jewelers)

e Park City Coasters

e Red Bicycle Bread

o Dessert Bites

e All that Pasta

¢ Yee Haw Pickle

e Skewered Thai (opened restaurant in SLC)

e My Liquid Garden (Kimball Junction, Park City)

e Cade & Co (Main Street, Park City)

e All About Socks (Kimball Junction, Park City)

e Pink Elephant Coffee Roasters (Main Street, Park City)

e Motherlode T-Shirts & Screen Printing (Main Street, Park City)
e Freshie’s Lobster (Prospector Ave, Park City)

e Cosett Bath & Body (3 locations)

e Beltex Meats

e Zions Den



















































































































































































































































